ADAM NAGY

Performance Marketing Manager
Sydney, NSW | adam.nagy.mm@gmail.com | +61 402 516 508 | Permanent Resident

PROFILE

Commercially minded Performance Marketing Manager with 10+ years of experience owning paid acquisition across Meta,
Google and TikTok for consumer eCommerce brands. Proven track record scaling campaigns across international markets
including Australia, the US, UK and NZ, consistently delivering 10x+ ROAS and profitable growth against MER and CAC
targets. Deep experience in full-funnel acquisition strategy, creative testing, audience segmentation, and creator-led
growth, including influencer and brand collaboration campaigns with major Australian fashion and lifestyle names. Known
for using data and testing to make fast, informed decisions rather than waiting to be told what to optimise.

CORE SKILLS

Meta Ads Manager - Google Ads - TikTok Ads Manager - Claude Code

Full-Funnel Acquisition - ROAS / MER / CAC - Budget Management & Forecasting
Creator & Influencer Marketing - Creative Testing & Hooks - International Markets
GA4 & Attribution - Shopify - Klaviyo - Meta Creator Marketplace

PROFESSIONAL EXPERIENCE

Performance Marketer & Content Strategist | Haverford Brands | Sept 2025 - Present
Own paid media strategy, content production and email marketing across a portfolio of 5 consumer brands in sports and
lifestyle categories, with active campaigns running across Australia, the US, UK and NZ.
o Own and execute full-funnel paid media strategy across Meta Ads, Google Ads and TikTok Ads, managing
prospecting, remarketing and conversion campaigns across multiple international markets simultaneously.

e Deliver consistent 10x+ ROAS across the portfolio in-season, managing significant advertising budgets with full
ownership of forecasting, allocation and investment decisions to maximise MER and CAC efficiency.

® Manage audience segmentation and creative testing systematically, identifying winning hooks, formats and scroll-
stopping patterns across Meta and TikTok to scale proven performers.

e Partner with creative and social teams to brief high-performing paid assets, drawing on platform-specific insights to
guide content direction and maximise ad performance.

o Use Meta Creator Marketplace for creator outreach, coordinating paid partnerships and integrating creator
content into paid media campaigns.

e Organised and directed multiple product launch shoots across sport categories including pickleball, overseeing
creative direction, asset production and campaign rollout.

e Identify audience differences across AU, US, UK and NZ markets, adapting campaign structure, messaging and
creative to local consumer behaviour and platform dynamics.

e Own digital performance reporting across all brands, building custom dashboards that surface ROAS, MER, CAC and
revenue insights for leadership decision-making.

eCommerce Manager | Fone King & Flight Risk | Nov 2024 - Feb 2025
e Launched and managed paid media across Meta, TikTok and Google Ads, achieving 5.3+ ROAS on Meta and 10
ROAS on Google Ads within the initial launch phase for Flight Risk e-bikes.

e Built and optimised campaign structures across prospecting and remarketing, including audience segmentation,
bidding strategy and creative testing from launch.

e Structured and populated a high-converting Shopify storefront for Flight Risk, overseeing navigation, product
architecture and customer journey optimisation.

o Led full-scale Shopify migration for Fone King, transferring 4,200+ SKUs with optimised product templates and
merchandising strategy.

Head of Digital | The Billion Roses | 2015 - 2023

Scaled one of Australia's premium luxury flower brands across 8 years, owning all digital operations including paid media,
creator partnerships and eCommerce performance.

® Managed paid media across Google, Meta and Instagram, driving consistent customer acquisition and revenue
growth for a premium consumer brand.



e Led influencer and brand collaboration campaigns with major Australian fashion and lifestyle names including
Showpo, Tammy Hembrow and Meshki, managing briefs, campaign execution and performance tracking across
multiple partnerships simultaneously.

e Developed creator briefs and managed end-to-end influencer relationships, integrating organic creator content
with paid amplification to maximise reach and conversion.

e Owned conversion optimisation across the full customer journey, including landing page testing, product page
improvements, A/B testing and UX enhancements.

e Managed pixel setup, conversion tracking, attribution and GA implementation across the full digital stack.

AI-BUILT TOOLS & PRODUCTS

o  Email Campaign Planning App: Internal tool built for Haverford Brands. Enables a team of 6 to collaboratively plan,
propose, approve and report on campaigns across multiple brands. Integrates with Klaviyo API for live performance
data.

e World Cup Lead Generation App: Interactive giveaway and voting application driving audience engagement and list
growth through a tournament prediction mechanic.

e Magniscan: Security scanning Saa$ built end-to-end using Al-assisted development, including Stripe billing and
shareable results pages.

EDUCATION

MBA & MPA | Holmes University, Sydney | 2016 - 2018

Business Administration and Professional Accounting

MBA, Economist & SMB Specialist | University of Economics, Debrecen | 2005 - 2010

ADDITIONAL

Certifications: Google Search Certificate - Certified Meta Buying Professional (in progress)
Languages: English (fluent) - Hungarian (native) - Spanish (beginner)
Visa Status: Australian Permanent Resident

Tools: Meta Ads Manager - Google Ads - TikTok Ads Manager - Claude Code - GA4 - Klaviyo - Shopify - Meta Creator
Marketplace - Al workflow automation



